[image: image1.jpg]



2006/2007

Marketing-Communication Campaign

Drug Awareness in Ontario
Drug Awareness Week – November 20-26, 2006
Positioning Statement

With the support of Ontario Drug Awareness Partnership (ODAP), Drug Awareness Committees (DAC) and Associates across Ontario are working together to promote and facilitate communication and information sharing of alcohol and other drugs.

Rational for Positioning Statement

The more comfortable we feel communicating with each other and discussion of drug related issues as a society, the better we will become at recognizing and addressing drug-related problems.  

Talking about alcohol and drug related issues and listening to the needs and concerns of audiences at risk, is one of the keys to drug awareness and prevention.

Drug Awareness Committees across Ontario are structured differently and address different issues and objectives to meet the needs of the local community.  A positioning statement that focuses on communication/information sharing reflects a common activity or objective of all DACs.

The importance of communication/information sharing is a relevant message to all sectors of the target audience.

Audience 
Within communities, the audiences include youth, parents, seniors, health professionals, pharmacists, community leaders including people of many ethnicities and aboriginal communities.
Marketing/Communication Objectives
♦
increase awareness, understanding and positive community action for a range of issues from learning how to talk to each other more effectively to being able to talk about drug and alcohol issues

♦
develop a recognized strategy to be used simply and effectively 

♦
generate discussion, interest and media coverage of ‘ talk’ initiatives
The ‘talk’ campaign is a branding slogan.  Marketing research indicates that branding campaigns by developing a signature look to graphic design and multi media messages, significantly improves the recognition and retention of key messages by the target audience.  Over time, such an overall slogan, logo or theme becomes easily identifiable, leading the target audience to feel familiar with the branded company or association.  Consumers assign higher value to items that are strongly branded.

Branding drug and alcohol messages consistently, across the province, by using the ‘talk’ slogan and speech bubble symbol, we provide comprehensive information to communities and individuals.  The credibility and reliability of ODAP and DACs will be enhanced.  In addition, a unified plan with goals for a multi year program will enable DACs to plan ahead and to build one year upon the other.
‘TALK’ and Drug Awareness Committees
The ‘talk’ campaign uses an easily translatable word and universally recognized symbol to promote open discussion and information sharing across a broad range of audiences including peers.  There are great cultural differences in how people speak to each other and what issues are addressed.  The ‘talk’ identity sets the tone for a campaign that focuses on communication and skill building.

The advantages of the ‘talk’ campaign to the DACs:

♦      ‘talk’ messages work well with local initiatives as well as province wide

♦      ‘talk’ is easy to translate into other languages

♦      ‘talk’ encourages community participation
♦      ‘talk’ is flexible – DACs can implement only as much as they can manage  
Drug Awareness Week 2006
This year we will be emphasizing the A and L in TALK, encouraging people to Ask questions and Learn/Listen from information about alcohol and other drugs.  The 2006 TALK campaign has a strong focus on alcohol and marijuana, drugs which continue to be identified by many DACs as major issues among the youth in their communities.  ODAP is highlighting the work of a number of partners which support the focus on alcohol and marijuana.  As part of the campaign material, there is information on Parent Action on Drugs’ marijuana program, What’s with Weed, and Ontario Public Health Association – APN and ARAPO’s, keepcontrol campaign targeted at youth and binge drinking.  Also, you will see that the websites www.whatswithweed.ca and www.keepcontrol.ca are included in the alcohol and marijuana scratch and learn cards.  The Focus Resource Centre launched their media campaign on Alcohol as a Risk Factor for Stroke and Cancer.  
Resources to Support TALK 2006

Scratch and Learn Cards - used in previous campaigns, scratch and learn               cards have been a popular tool for presenting information.  This year scratch and learn cards address alcohol, marijuana and medications.  The cards are available in English and French.
Tattoos - tattoos are a new product, suggested by several DACs, to capture the younger audience.  The TALK tattoos can be used by ‘kids’ of all ages.  

Transit Interior Cards – bus ads with the TALK logo have been created to be used in markets where advertising opportunities may exist for non-profit messages to be placed inside buses.  The design was created to fit standard backlit slots.  Placement costs may vary by region.
High School Announcements – Five high school announcements, focused on alcohol and marijuana, have been developed to be used in morning announcements during Drug Awareness Week.  DACs are encouraged to develop their own announcements to highlight issues which may be unique to their communities. 
       Information from Partner Organizations
Parent Action on Drugs – What’s With Weed program exploring the risks and realities of marijuana use.  Brochure and matchbook included.

Ontario Public Health Association – KEEPCONTROL campaign addressing youth and binge drinking.  Information sheet included.

Focus Resource Centre – Media campaign on Alcohol as a Risk Factor for Stroke and Cancer.  Brochure, poster and order form included.

The Centre for Addiction and Mental Health – Strengthening Families for the Future a prevention program for families with children between the ages of seven and eleven who may be at risk for substance use problems.  Information sheet and order form included.
ODAP Web Site – www.odap.org  The ODAP web site will include information on the TALK campaign materials for 2006 and order forms.  Use the ODAP website to link to our partners for more information about their programs.
Additional Campaign Products Available for Order – a limited supply of TALK campaign materials from previous years are available.  Please see order form for product cost
▪ Talk Bubble Post It Notes

▪ Talk Note Pads

▪ Conversation Starters 
▪ PSA

▪ White Magnetic Boards with pens 
